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Figure 1 Participation in global R&D - % shares ®
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Source: DG Research Key Figures 2008

Data: Eurostat, OECD, UNESCO
Notes: (1) Elements of estimation were involved in the compilation of the data.
(2) GERD : Shares were calculated from values in current PPS€.
(3) Patent applications under the PCT (Patent Coop eration Treaty), at international phase, designating the EPO
by country of residence of the inventor(s).
(4) The coverage of the Restofthe World is not uniform for all indicators.
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Participacion en Redes de 1+D

Escasa participacion
en redes
Internacionales de 1+D
(6° PM)

Posicion periférica
respecto
universidades de

paises del centro y
norte de Europa

FFE R&D ool lahnmilnns betwwmn Europsan univershies st cooparats In more han ten raessart profacts
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Participacion en Redes de 1+D
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La creatividad y la innovacion contribuyen a la pro speridad
economica y al bienestar individual y social
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Ser creativo significa imaginar
algo que no haya existido
antes y buscar nuevas
soluciones y nuevas formas

Ser innovador implica
Introducir un cambio en la
sociedad y en la economia

El diseno transforma las
iIdeas en valores y tiende un
puente entre creatividad e
Innovacion

Incrementar inversion publica y
privada en el conocimiento,
respetando la historia y el
patrimonio cultural

La crisis economica,
medioambiental y social obliga a
encontrar nuevas formas de

pensar y actuar

C&l pueden traer prosperidad a
la sociedad, pero esta debe
responsabilzarse de su uso
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EU innovation policy & support

Innovators
(enterprises,
researchers,
start-ups,
inventors ... )

Innovation
support

providers
(agencies,
consultants,
multipliers ... )

Innovation

policy makers
(cross-
departmental,
multi-level)

Financing Advice Interaction
Loans, grants for Tech. transfer, Among innovation players, e.g.
innovative projects, Tech. Audits, IPR, cluster, trans-national,
capacity building Innov. Management, Academia-industry-education
Proof of concept ... Market access ... Partnering, Sectoral coop ...

V
Improving
innovation support
Through mutual learning
at national / regional and EU level

Framework conditions for innovation
Regulation on products, safety, health, environment etc., state aid rules, IPR,
standards, procurement, innovation drivers (research, skills, mobility), market access

Coordination between policy areas

Policy & performance monitoring
Benchmarking & evaluation
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Interreg IVB project (01.09.2009 to The project analyses challenges
31.08.2012) focuses on the and barriers confronting the creative
promotion of creative sector sector in the North Sea Region.
enterprises in the following areas: :
Music Develop an effective strategy

. supported by a range of instruments
Literature and methods which would help
Art/Art Market sustainably support the creative
Theatre industries in the NSR.
Dance The goal of the project is to create
Film competitive, innovation-based urban
Broadcasting and regional economies in the NSR.

Design (product, fashion, graphic
and communication de3|gn)

Architecture
Public Relations/Media
Software and Games

creqme C
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Belfast City Council is
committed to the support
and development of the
creative industries and the
Impact they can have on
Belfast both economically
and socially.

Development of a creative
Industries plan “Staying
Competitive”, to implement
the priority action areas of
Economy, Talent and
Space.

Creative Economy — projects on
bespoke business development
Initiatives aimed at creating wealth for
SMEs in the creative sector through
product development, collaboration,
research and export.

Creative Talent — projects addressing
the skill rquirements of existing
businesses and also provide new
entrants and start-up companies with
the necessary skills to set up their own
business or to gain employment.

Creative Space — addressing the need
for incubation space in the City for
creative companies and provides space
for companies to come together to
network, share ideas and develop new
partnerships.
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KEY SECTORS

Film, Television, Digital
Media, Music and Design.

KEY PROJECTS

Dare to be Digital
(http://www.daretobedigital.co
m/)

Creative Entrepreneurs Club
(http://www.cecni.org/)

South by Southwest
(http://www.sxsw.com/)
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From creative industries to the
creative place

creativity can act as a driving force
for economic development of small
urban centres and not only of big
cities.

To transfer the “creative city
model” (too much focused on big
and middle-sized metropolis) to
low density urban areas. In other
words, to transfer a range of so far
considered urban attributes
(accessibility, cultural life,
technological facilities, competitive
clusters, global networking, etc.) to
middle-sized and small towns.
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There is a formal strategy in Obidos
[10.875 inhabitants, 80 km North of
Lisbon] to become a creative, eco
and healthy town based on
distinctive endogenous assets, in
order to turn into a unique place to
live, work, learn and play at national
and international level.

Since 2002 Obidos has been
implementing a development
strategy focused on Tourism,
Culture and Economy. The Town
Council has been organizing a
number of events that attracted the
attention to this historic town.
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Los eventos de Presidencia relacionados con:

a) Adopcion de la nueva Estrategia Europa 2020 y la im
Estratégico de Cooperacion en E&F 2020

b) Las prioridades de la Presidencia Espafiola en relac
modelo de crecimiento, combinando la dimension socia
con la agenda de modernizacion y la internacionalizac
universidades

plantacion del Marco

i6n con el cambio de
I de la educacion
Ion de las
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Conclusiones del Consejo de Educacion sobre
Internacionalizacion (DOCE C 135/12 -26/5/2010)

Invitacion a EM a: i) Fomento de cultura internacional en las
universidades; i) Aumentar el atractivo internacional de las
universidades; iif) Promocion de la dimension y la
responsabilidad social global

Invitacion a la Comision Europea

, Desarrollo de la Estrategia europea de
internacionalizacion en Educacion Superior
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Objetivos de mejora de los niveles educativos

Conclusiones de la Presidencia

Los porcentajes numericos a alcanzar en 2020 a
nivel de la UE, correspondientes a:

a) la tasa de fracaso escolar < 10%

b) numero de titulados superiores > 40%
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Misiones
-

Formacioén

Formacion a lo largo de la vida
Investigacion

Adaptacion de las ensefianzas al EEES

Personas

Transferencia del conocimiento
Dimensién social

Fortalecimiento de

capacidades
Gobernanza

CC.AA

EUROPA

Ministerio de Educacion

4
Personal docente o Investigador

Estudiantes

Personal de Administracion y
Servicios (PAS)

Financiacion
Internacionalizacion
Calidad

Comunicacién universitaria

Campus de Excelencia

Universidad - Territorio

J
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iMuchas gracias por su atencion !
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